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Welcome to the SunLife Cost
of Dying Report 2026

With the price of funerals continuing
torise, many people these days are
seeking cheaper alternatives

or cost-cutting measures.

Consumers are demanding a wider
range of funerals - and so this Cost
of Dying Report highlights more
optionsthaneverbefore.

Families are prioritising personal
touches overformality - opting for
smaller, more meaningful services.
These provide animportant
opportunity to celebrate aloved
one’s life without overspending.
We're also seeing more people
turning to simple attended
funerals - amodernmiddle
ground between traditional
attended and direct options.

Crucially, having conversations
about what we want forourfunerals
and how they will be paid forcan
make areal difference - both
emotionally and financially.

Planning ahead allows families

to create ameaningful farewell
withoutunnecessary stress or cost,
atwhat’s already a difficult time.

The findings come after22 years
of SunLife’sresearchinto funeral
prices and trends. Ourindustry-
leading Cost of Dying Report
explores how people are covering
mounting funeral costs, changing
attitudes towards final farewells,
and the evolving landscape facing
the industry.

Ontop of ourusual questions,
funeral directors this yearreveal
theirthoughts onwhy costs are on
theincrease, the growing trend of
woodland burials, and the continued
rise of direct cremations.

As always, both funeral directors
andthose who've recently
organised a send-off have givenus
plenty of tips and advice onwhat
(and what not) to do. Sowhether
you're planning aloved one’s funeral
orthinking ahead to your own, we
hope ourreport canhelp make
thingsjust thatlittle bit easier.

Allthis and more can be found
throughout the pages of our Cost
of Dying Report - lhope you find
this 2026 edition useful.

MM Sciaatn.

Mark Screeton
CEQ, SunLife




About thereport

The Cost of Dying Reportisan
annual sector-leading research
paperthat’s beenrunning for
22 years, providing a credible
and comprehensive overview
of funeral costs.
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It’s undertaken by Critical Research on behalf
of SunLife, using two research methods:

Interviews with 100 funeral directors
across the UK (10 perregion),
conductedinMay to July 2025.

Interviews with 1,500 individuals
who have beeninvolvedin
organising afuneral over the past
fouryears, conductedinJune to
July 2025. 36% organised a funeral
within the past 12 months.

This year, additional qualitative
researchwas undertaken: aface-
to-face discussion group with
eight funeral organisers, andin-
depthtelephoneinterviews with six
decision-making funeral directors.

We’d also like to thank The National
Society of Allied and Independent
Funeral Directors (SAIF) and
Lindesay Mace (co-manager of
Downto Earth) for their feedback
andinputinto thisyear’'sreport.

Thereportlooks at:

Funeral price trends - Forarange
of attended and unattended
burials and cremations.

Additional discretionary costs -
Including send-off costsand
professional fees.

Challenges facing the industry -
Suchastherise of direct cremations.

Financing a funeral - How people
are preparing, paying, and
cutting costs.

Trends and traditions -
How funerals are evolving.
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Our methodology

Ourfuneral costs are calculated
as aweighted average of burials
and cremationsin the UK (in 2025,
26% versus 74%). This change

of methodology wasintroduced
in2020, and previous years’
figures were updated to give
aconsistent comparison.

Thisyear, we’ve measured an
additional type of funeral: a simple
attended funeral. Thisrepresents
amore common, modern send-
off - one thatremoves several
extra elements from the traditional
attended funeral that we’ve been
tracking since 2004.

Image courtesy of:
www.goodfuneralguide.co.uk/gallery

How toreference the
Cost of Dying Report

You are welcome to use these
factsand figures. Please ensure
youreference ‘SunlLife’s Cost

of Dying Report’ andlink to
www.sunlife.co.uk/funeral-costs



https://www.sunlife.co.uk/funeral-costs/

Thereport at
aglance

The cost of asimple attended
funeral plus a send-off costs
£5,140in2025.
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Total funeral spend

Costof asimple
attended funeral

£3,828

(New forthisreport)

Other funeral options

Cost of a traditional
attended funeral

£4,510

increaseon2024

+ Average spend
on a send-off

£1,312
+5.3% iconconron

Cost of adirect
cremation

£1,628

increaseon2024

= Total

£5,140

Costofasimple attended funeral +
Average spendonasend-off
(New forthisreport)
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Five key facts from the
2026 Cost of Dying Report

Thereport at

aglance 146% 21% 58%

rise inthe cost of a traditional of funerals are described of people don’t put enough
attended funeral since our as adirect cremation aside to cover the whole
firstreport 22 years ago cost of their funeral

15% 18%

of families experience of funeral organisers don’t know
notable financial concerns any of theirloved one’s wishes
when paying for a funeral
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The changing
land-scape of
funerals

SunLife launched the first Average
Funeral Pricingreportin 2004,
Inthe 22 years since then, funerals
have changed significantly.

Introduction

> Funeral costs
Send-off costs

The future of funerals
Paying forafuneral
Tipsand advice
Funeral wishes
Trends and traditions
Learnings

9

SunLife Cost of Dying
Report2026

People have beenchoosingto

move away from traditional send-
offs and towards the more bespoke.
The pandemic accelerated this shift,
and the market now provides options
tosuitallbudgets and preferences.

As such, this Cost of Dying Report
introduces new figures to highlight
therange of funeral costs available
to consumers.

We now look at burials and
cremations across three types:
simple attended, traditional
attended, anddirect. Attended
funerals are those withaservice and
mourners present, whereas direct
funerals are unattended.

Each of these varietiesis explored
across the next few pages.

Burials

Simple attended burial

£4,758

(New forthisreport)

Traditional attended burial

£5,440

increaseon2024

Direct burial*

£1,628

increaseon2024

*Direct burial costdoesn’tinclude third-party fees.

Cremations

Simple attended cremation

£3,518

(New forthisreport)

Traditional attended cremation

£4,200

increaseon2024

Direct cremation

£1,628

increaseon2024



Simple attended
funerals

A simple attended funeralis one
thatincludes allcommonly chosen
elements. According to funeral
directors, it’'sthe most popular
type these days - representing
amodernservice.
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What does the cost
of asimple attended
funeral include?

Collection of the deceased

All care of the deceased, robe,
and dressing

Pre-paying disbursements and
attending to documentation

Provision of ahearse
Awood-effect coffin

Feesforthe burial orcremation
atthe cemetery or crematorium

Note thatdoctor’sfeesarenolongerapplicable
inEngland, Scotland, orWales (butremainin
NorthernlIreland).

This contrasts with a traditional
attended funeral, whichincludes
anumber of extrasthat areless
commonly chosen nowadays
(see nextpage).

The cost of asimple attended
burialis £4,758, while a simple
attended cremationismore
affordable at £3,518.

Taking these separate prices
and balancingit by theirrelative
popularity, the average cost of
asimple attended funeral sits
at£3,828. Allthese figures are
new forthisreport.

What are the costs
of simple attended
funerals?

Simple attended burial

£4,758

Simple attended cremation

£3,518

Simple attended funeral

£3,828

(Weighted average)




Traditional
attended funerals

Atraditional attended funeral
expands onasimple attended
funeral with a handful of extras,
such asalimousine and
amid-range coffin.
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This type of funeral was more
commonwhen we started
trackingits costin 2004.

But these additional elements
aren’tchosen as oftentoday as
consumer behaviourchanges
and organisers look for ways to
save money. However, the figures
continue to give anindication of
funeral costinflation.

As expected, traditional attended
funerals are pricier than their simple
counterparts. Aburialis the most
expensive variety - £5,440

(up 4.7% onthe previous year) -
while acremationcomesin at
£4,200 (up 5.5%).

Theirweighted average shows
anincrease of 5.3% to £4,510,
making it the highest year-on-
yearrise since 2016.

These figures highlight that an
average saving of nearly £700
canbe made by choosing
asimple attended funeral
over atraditional one.

Image courtesy of:
www.goodfuneralguide.co.uk/gallery
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What are the costs of
traditional attended
funerals?

Traditional attended 2024 2025 Change

funerals e £5198  £5,440 +4.7%
e £3980  £4,200 +5.5%
= £4,285 £4,510  +5.3%

(Weighted average)

Introducti What does the cost of All the elements of a simple attended funeral.
ntroduction H

> Funeral costs a tradltl_onal attended Use of the chapel of rest for viewing

Send-off costs funeralinclude? of the deceased.

The future of funerals
Paying forafuneral
Tipsand advice

Provision of alimousine with attendants
(afuneral directorand pallbearers).

Funeral wishes Amid-range oak-veneer coffin
Trends and traditions (instead of awood-effect coffin).
Learnings
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Direct funerals

Direct cremations and direct
burials are the unattended
alternatives - the deceasedis
taken directly to the crematorium
orcemetery, and there’sno
service orguests.
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What are the costs
of direct funerals?

[
Direct cremation

[
Direct burial*

*Direct burial costdoesn’tinclude third-party fees.

Direct cremations have
grown in popularity

2024 2025

£1,597
£1,527

Direct cremations have grown
significantly in popularity since
the pandemic - and now make up
21% of all funerals (see page 24).

Like traditional attended funerals,
direct funerals have seen price
increases across the board - but still
remain the lowest-priced options.
Both direct cremations and direct
burialsnow cost £1,628 -up 1.9%
and 6.6% respectively.

£1,628
£1,628

Change

+1.9%
+6.6%

Onthesurface, direct cremations
seem significantly cheaperthan
otherfuneraltypes. Butit should be
noted that 86% of these organisers
stillhold amemorial service or
celebration of life of some kind,
meaning the average amount spent
onadirect cremationis £2,949.



Direct burials

Like a direct cremation, adirect
burialis a type of funeral without
aservice. Instead, the deceased
is taken straight to a cemetery and
buried - making it lower priced
than a burial with a service.
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Direct burial costs

77% of funeral directors
offer this type of funeral,
with a cost of

£1,628

Facts about direct burials

of funeral organisers describe

the funeral they arranged as
adirect burial.

+ The cost of the burial plot
itself - which averages

£2,574

6/%

say they are aware of them.

= Total

£4,002



Why have
funeral costs
increased?

83% of funeral directors
believe that, in general,

funeral costs haverisen

ontheyearbefore.

Introduction

> Funeral costs
Send-off costs

The future of funerals
Paying for a funeral
Tipsand advice
Funeral wishes
Trends and traditions
Learnings

15

SunLife Cost of Dying
Report2026

Insight from funeral directors

The price of a traditional attended
funeralhasincreased by 5.3% -
the biggestyear- on-yearrise
since 2016.

We asked funeral directors why
they think thisis and what pressures
they’re facing. These are the
commonthemes:

Third-party and wholesale costs,
such as coffinsand timber
Energy costs

Crematoriafees and availability
Burial site fees and availability

Staff costs, such astheincrease
inemployer National Insurance
contributions

Generalinflationandrising
cost of living

Coffinmanufacturers have generally
puttheirfeesup by 4% to 7%
yearonyear. We had allthe issues
with worldwide logistics, with the
container ships and air freight costs
goingup. So these manufacturers
thatimport parts to build a coffin,
they gothit.

Labourcosts -we'reinquite an
expensive part of the world tolive.
Whenwe occasionally look fornew
staff, you can’t find the quality of
staff forthe wagesyou think you can
pay forsomeone. Because the cost
of livinginBournemouthis one of
the highestinthe UK, everything

we ever supply, and everything we
buyis costingmore.

Outside costs, staff costs, National
Insurance, wage hikes, tax hikes,
businessrates, energy costs. It’s all
the add-ons that aren’t necessarily
passed to the consumerdirectly to
buildup the funeral. It’s all the extra
costsontop - of basically running
abusiness.

Image courtesy of:
www.goodfuneralguide.co.uk/gallery



Traditional attended
funeral costs over time

SunLife hasbeentracking the cost

of atraditional attended funeral for
22 years. This price is sourced directly
from funeral directors, andincludes
astandardised list of services

(see page 12) to accurately reflect
funeral cost inflation overtime.
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Witha5.3%rise fromtheyear
before, 2025 saw the highest
year-on-yearincrease since 2016.

And since ourfirstreportin 2004,
the cost hasrisen146%. If it had
grown at the samerate asinflation,
this figure would only be 82%:

Looking forward, our projection
suggests that the cost of
atraditional attended funeral
couldincrease by a further
17% from 2025 t0 2030.

*Accordingto the Bank of England’sinflation calculator

5.3%

rise from 2024 to 2025

2004 Year-on-year change

2005
2006
yieley
2008
2009
2010
yioll!
2012
2013
2014
2015
2016
2017
2018
2019
2020
2021
2022
2023
2024
2025

+2.7%
+10.5%
+9.9%
+6.3%
+6.9%
+4.4%
+7.3%
+5.8%
+4.7%
+4.3%
+2.7%
+5.6%
+5.2%
+5.0%
+2.1%
+1.7%
-3.0%
-2.5%
+4.7%
+3.5%


https://www.bankofengland.co.uk/monetary-policy/inflation/inflation-calculator

Simple attended
funeral costs
where youlive

Where you live can make a big

difference to the cost of afuneral.

While the national average price
of asimple attended funeralis
£3,828, regional costs canvary
by more than £1,000.
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Aswe’ve foundin previous years,
Northernlrelandis the most
affordable place todiein the UK,
with asimple attended funeral
averaging £3,105.

And at £4,897, Londonranks as

the highest price by some margin.
That’s amark-up of 58% from the
least to the most expensive region.

When it comes to burials, the
regional differences are especially
stark due to the cost of aburial plot,
whichranges from an average of
£886inNorthernlreland to
£4,863inLondon.

|
National average

£3,828

Northernlreland

£3,105

North West
England

£3,748

Wales

£3,459

SouthWest
England

£3,892

Scotland

£3,655

North East
England

£3,411

Yorkshire and
the Humber

£3,717

Eastand West
Midlands

£4,222

London

£4,897

SouthEastand
East of England

£4,173
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Which send-off
extras are we
choosing?

Asend-offisallthe optional
extras that can make a funeral
more personalto the deceased
and theirloved ones, like the
transport, catering, and wake.
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Popular send-offitems

Flowers and order sheets are still
the send-off extras that people
most commonly choose.

Infact, every optionalitemis
atleast as popularastheyear
before - except foramemorial
and death notice.

2025
2024

Flowers

Ordersheets

Venue hire

Catering

Memorial

Limo hire

Death notice

Funeral notice

Organisers
choosing
eachextra
72%
72%
54%
54%
44%
41%
43%
42%
41%
44%
40%
33%
32%
37%
30%
30%



How much are
we spending on
asend-off?

Amemoirialis still the most
expensive send-off extra,
althoughitremains nearly
unchanged fromthe
previous year.
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Send-off costs arerising

There have beenrisesinspend
across the board - with the
exception of adeathnotice, which
has stayed the same. However, it’s
flowers that have seen the biggest
jump -up 9.0% to £242.

If youwere to choose all optional
items, the total send-off cost
wouldbe £2,976 - anincrease

of 4.0% on2024.

But noteverybody chooses
everything. When weighted by
the percentage of organisers
picking each extra(see previous
page), the average send-off
spendis £1,312. That equates
toarise of 5.3% yearonyear.

The average
send-off spendis

£1,312

That equatesto arise
of 5.3% yearonyear.




How much are
we spending on
asend-off?
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2024

£1,038
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2025

£1,044
£564
£463
£362
£242
£128
£91
£8]

Change

+0.1%
+/.0%
+/.4%
+3.1%
+9.0%
+4.1%
+4.6%
+0.0%



What do we spend
on a funeralin total?

Taking the most common funeral
type - asimple attended one -
and combining it with the
average send-off spend,

the total costis £5,140.
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Total funeral spend

Giventhe amount of choice now
available to consumers, the price
youmight pay for afuneral could
vary significantly.

Forinstance, costsavings could
be made by opting fora direct
cremation. Orchoosing more of
the send-off extras could push up
the price. See page 37 fortipson
keeping the costs down.

Costof asimple
attended funeral

£3,828

+ Average spend
on a send-off

£1,312

= Total

£5,140

Professional fees

We also ask funeral organisers about
professionalfees. Thisis how much
they spent on hiring a professional -
most commonly a solicitor - to
administer the estate.

65%

of people organising a funeral
say they used a professional

£2,635

is the average spend
on professional fees




The future

of funerals




What type of funeral

are people choosing?

At53%, an attended cremationis
the most populartype of funeral,
althoughit’s decreased by 2% on
the previous year. In contrast, the
percentage of funerals that are

burials has gone up by 1% to 26%.
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21% of people describe the funeral they organised
asadirect cremation - alsoup 1% on the year
before. And awareness of this lower-priced option
hasrisenyet again, with 85% now aware of it.
That’s anincrease of 33% since 2019.

67% of people are aware of direct burials, but
only 2% of organisers say that thiswas the
optionthey chose fortheirloved one.

Types of funerals arranged in the UK (excludes public health funerals)

Attended cremations
74%
59%
57%
57%
53%
2024 55%
2025 53%

Burials
23%
26%
25%
25%
27%
25%
26%*

*2% of funerals are described
asdirectburials.

Direct cremations
3%

14%

18%

18%

20%

20%

21%




Why choose
adirect cremation?

The number of direct cremations
swelled during the pandemic - out
of necessity - but they’ve remained
popularevenintheyears after
COVID-19restrictions.
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Adirect cremationisn’talways
the preference of the organiser.
51% choose this type of funeral
because the deceased
requestedit.

Adirect cremationalsoneedn’t
take placeinisolation. 86% of
these organisers say they held
asmall gathering, wake, memorial
service - orcombination of
these - beforehand orafterwards.
This highlights howimportant
some kind of service canbe
tothose grieving.

Here are some of the reasons people give
fororganising a direct cremation rather
than a cremation with a service...

Requested by deceased

Simpler to organise

Less stressful to organise

Already arranged by the deceased

Quickerto organise

Preferred to spend the
money on something else

Couldn’t afford
afuneralwithaservice

51%
32%
27%
26%
18%
10%
10%



What’s surprising
about direct
cremations?

Although awareness of direct
cremationsis now very high, not
everybody may understand what
such afuneralinvolves. Infact, 31%
of funeral directors think consumers
don’tknow all the facts.
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Here are some of the things that organisers of direct
cremations say surprised them about the process...

Comparedto traditional funerals,
Iwas taken aback by how easy,
quick, andinexpensive the
processis. No ceremony - just
plainandrespectful.

How quick and compassionate it
was when the ashes werereturned.
They were beautiful packaged

and handed overwith dignity.

How simple and easy it was during
anemotional time. Oneless thing
to get stressed about.

Direct cremation skips everything -
no viewing, no embalming, no
service beforehand.

How impersonalitwas. My dad
was collected fromhome, then
delivered backinaboxinthe
form of his ashes.

How long we had to wait for
the cremation.

Some of the lesser-known facts
about direct cremationinclude:

Most local funeral directors offer
adirect cremationservice atalocal
crematorium - you don’t have to
choose anonline provider.

Some report being surprised by
extras costs, such as foracoffin
orviewingthe body.

The majority of people stillhold
amemorial, service, orwakein
theirowntime, whichcanbe an
additional cost to consider.

There’s oftenlimited choice over
the day ortime of the cremation.



Public health funerals

A public health funeralis organised
by the local councilwhenno other
suitable arrangements are being
made - forexample, whenthere’s
nobody to organise the funeral
orwhenthe deceased and their
relatives can’'t affordto do so.
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It’saverysimple service,and
loved ones can’t usually make
any decisions about what
takes place. Local authorities
are likely torecoup costs from
any significant estate.

7% of funeral directors provide
public health funerals, with 19%
bidding for contracts with their
local authorities.

Funeral directors on
why they bid for public
health funerals:

Justto helpreally - someone has
gottohelpthemout. There’sno
profitinit-it’sjustaservice, but
everyone wants to have adecent
send-off, don’t they?

Normally we're asked to and have
directrequests fromthe council.

It gives you abit more business
and more connections.

Because we have a sense of
responsibility to help all families -
notjustthe onesthat canafford
to have whatever they want. Soit’s
really a sense of responsibility.

And why they
don’tbid:

Tobe honest, we've probably got
enoughonourplateasitis. We’dhave
to employ an extra pair of hands
basicallyif we were to take something
like that on. Soit’s notreally worthit.

The contract processis far
too complicated.

We justdon’t putinforthe contract
as the biggercompanies doiit.
They putalotmore tenderin.

Because the company know it
wouldn’t be viable and wouldn’t be
effectivein producingarevenue.



Woodland burials

Inrecentyears, more and more
people have beenlooking for
environmentally friendly
options for theirfuneral.

Introduction

Funeral costs
Send-off costs

> The future of funerals
Paying forafuneral
Tipsand advice
Funeral wishes

Trends and traditions
Learnings

28

SunLife Cost of Dying
Report2026

A woodland burial is
one of the most popular
eco alternatives

The bodyislaidtorestinits
natural state (withno embalming
chemicals), inabiodegradable
coffin,among arural setting.
There are usually no headstones
orpermanent grave markers.

87% of funeral directors say they
have access to awoodland burial
site - althoughit’s significantly
lesscommonin NorthernIreland.
Overall, they estimate that 6%

of funerals they undertake are
woodland burials.

9% of those who have organised
afuneral say they’'d choose a
woodland orothereco-friendly
send-off forthemselves.

The cost of awoodland burial
plotaverages £2,207 - just slightly

lessthanthe £2,374 foracemetery
burial plot. And the fee foraservice

isroughly £390.

“lorganised my dad’s funeral, and it was

at Westbury crematorium - bish bash
bosh, outyou go. My nan’s funeral wasn’t
long after, and that was at a woodland.
What a difference. The whole day was
yours - you could spend as much time
as youwanted. | mean, they probably
paid for the privilege - but totally,

« totally different.”




What are the
challenges facing
the funeralindustry?

Whenit comesto the future of the
industry, funeral directors continue to
be particularly worried about therise
in popularity of direct cremations. But
otherconcernsvary widely - fromlocal
competitionto the lack of burial plots.
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Here’s what funeral directors say

are the biggest challenges...

Adapting to what our community
needs fromus. So pre-COVID,
direct cremations weren’treally
athing,and now they are. It’s just
continually changing withwhat
they need fromusto serve them.

Probably payments - just people
generally promising that they’re
going to come back and pay you
foryourservices, and then they
disappear. It’'s such a sensitive
business, andyoucan’tgo

round and take goods for

what they owe us.

Areluctance to talk about death
within the general population.

Ithink the lack of regulation because
it’s still allowing anybody to set

up and callthemselves a funeral
directorin aretail shop unit with

very little experience, knowledge,
orexpertise.

[ think direct cremation companies
are the biggest threat asit’s not
truthfulandit’s false advertising
most of the time. People don’t
know the crematorium their

loved oneis goingto - it could

be anywhere inthe country.

Inmy local area, it’s probably
the lack of burial space.

Atthe moment, it’sadeclineinthe
deathrate tobe honest -we’ve
had somewhat fewer funerals.

There’s more competitionthan
there usedto be - people opening
up ontheirown. There usedto be
one funeral directorintown here,
and now there’s about five.

Unattended funerals because
there’s not so much profit forus.
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Paying for

a funeral




How are people
preparing for
the cost?

Most of us make some provisions
forourown funeral costs, but few
are putting aside enough.
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Financial provisions made
by the deceased to pay
for their funeral

70% of people make provisions
specifically to pay for their funeral
before they passaway (up 2%
ontheyearbefore).

Butonly 42% (down 1% on 2024)
putenough aside to coverthe
whole cost.

Of those who make provisions,
the numberwho do so with
savings andinvestments has
fallen by 3% on the previous year.

2025

2024

Savings and
investments

Pre-paid
funeral plan

Over50slife
insurance plan

Life insurance plan
(excl. over 50s plans)

43%
46%

42%
40%

21%
21%

18%
16%



Who's paying?

Ontop of the deceased’s
provisions, many organisers
are funding funerals through

their own or alternative means.
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How funerals are
being paid for

Of funeral organisers who

cover atleast some of the cost
themselves, 21% expect orplan
to pay for the funeral. For 25%,
however, the deathis unexpected,
withnoplaninplace.

19% report having to contribute
because the deceased didn’t
have enoughin savings. 18% say
that they couldn’t access the
funds orestateintime,and 16%
thatnomoney had been set
aside forthe funeral.

Onthe otherhand, 15% pitchin
because they want to give their
loved one a better send-off than
they’d planned themselves.

Forthose who haven’t already
gotthe money togetherforthe
funeral, it takes nearly four
weeks on average to do so.

Figuresrepresent percentage of funerals
atleast partially funded by these means
(notpercentage of funeral costs covered).

Deceased
]

Pre-paid funeral plan

Savings andinvestments
Currentaccount

Life insurance (excl. over 50s plans)

Over50slifeinsurance plan

Organiser
]

Currentaccount
Savings andinvestments
Creditcard

Loan

Other
|

Government grant
Crowdfunding

Someoneelse

77%

33%
23%
16%
N%
1%

31%

16%
10%
7%
2%

7%

2%

2%
2%



Money troubles

15% of families experience notable
financial concerns when paying for
afuneral. Thisisdownfrom18%in
2024 andthe 20% we sawin 2023 at

the height of the cost-of-living crisis.

On average, they have to find
£2,365to coverthe costs.
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How people who
report notable financial
concern make up the
funeral cost

Many of them find the money

by delvinginto their savings and
investments (37%), borrowing
from afriend orrelative (23%),
orusingacreditcard (22%).

The number of people paying
the funeral directorininstalments
hasjumped from19% to 24%.

Ofthose whoreceive aFuneral Expenses
Payment, the subsidy covers approximately
48% of the total funeral costs onaverage.

2025

2024

Took money from savings
orinvestments

Paid the funeral director
ininstalments

Borrowed money from
afriend orrelative

Put the outstanding
amountonacreditcard

Soldbelongings
to cover the cost

Crowdfunded

Borrowed money from
aloan provider (e.g. abank)

Applied forasubsidy from
government orlocal authority

Borrowed money from anunregulated
lender (e.g. a ‘loan shark’)

Something else

Can’tremember

New forthisreport)

37%
33%
24%
19%
23%
23%
22%
24%
12%
19%
12%

6%

1%
12%

8%

N%

8%

2%
2%
4%
2%



Impact on standards
of living and wellbeing

For18%, paying forafuneral affects
their standard of living. 5% struggle
to pay essential bills orrent, and

/% have to cut back on essential
items such asfood.
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How paying for a funeral
impacts standards of living

The good newsis that all of these
figures have dropped fromthe
previousyear.In2024,22%
reported animpacted standard
of living -andin 2023, that
numberwas 24%.

Forsome, paying forafuneral
doesn’tjust cause money
troubles -italsohasan
effectonwellbeing.

Of those who experience
notable financial difficulties
when covering the costs, 70%
reportanimpactto theirmental
health. And 58% see animpact
to their physical health.

| struggled to pay essential
bills orrent

5%

I had to cut back on essential
items such as food

7%

| had to cut back onnon-
essentialitems | would normally
spendon

10%




Comparing prices

39% of people compare prices

when organising the funeral.
And of these, 86% say they
founditeasyto do so.
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How many funeral directors
do organisers compare
prices for?

48% get theirquotesin personwith
funeral directors, 61% online via their
websites, and 24% by telephone.

However, 58% of organisers don’t
compare funeral director prices.
This may be partially explained by
the fact that 46% of the deceased
specify which funeral director
they want.

Butevenifyourloved one specified
the director, you canstill shop
around formore affordable options.

Some organisers mention that
they feelunder pressure and tend
to choose theirnearest funeral
director. They also emphasise
theimportance of agood funeral
directorwho’s empathetic and
guidesyouthroughthe process.

Meanwhile, funeral directors
estimate that only 3% of customers
negotiate adiscount onthe price.

| |
Five ormore Don’tknow
1% 3%
| |

Three or four

20%

Don’tcompare
prices

58%

Two

18%
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Tips and

advice




How to cut costs

With funerals costing so much
today, many organisers look for
ways to keep spending down.

Introduction

Funeral costs
Send-off costs

The future of funerals
Paying forafuneral

> Tips and advice
Funeral wishes
Trends and traditions
Learnings

37

SunLife Cost of Dying
Report2026

How do people
cut costs?

59% of organisers actively
cutbackoncertainaspects
of the funeral to keep costs
low, with flowers being the
most common choice.

Spendless onflowers

Have ahome wake

Choose acheaper coffin

Shop around for the best price

Choose adirectcremation

Don’tuse ahearse orlimousine

Choosenottoembalm

Don’tuse order sheets

Choose acheaper cremationtime

18%
17%
16%
14%
13%
12%
10%

7%

5%



How to cut costs

21% of funeral organisers say costs
surprised them - but what costs
surprise them the most?
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| was surprised by the flowers.
When|said ‘oh, how muchis this?’ -
itwas for mum’ - and she said
‘well,it’s £70’. I said ‘what, for

the whole thing?’ She went

‘you pay per letter’!

|
The memorial costs - especially

the headstone - caught me
off guard.

Flowers and venue hire - | didn’t
expect suchsimple things to
cost much.

The venue hire and catering costs
were around 30 to 40% higher
thanlinitially expected.




Cutting costs:
top tips

The costs you could
save on, according to
funeral organisers:
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We spent quite abit on elaborate
floral arrangements, but later
realised simpler flowers would
have beenjustas meaningful

and farless costly.

We paid fora professional
videographerto edit the funeral
recordinginto a polished ‘memorial
film’ with music and transitions.

But what people actually
cherished was the raw event.

Image courtesy of: www.goodfuneralguide.co.uk/gallery

We spent money on printed
order-of-service booklets,
butlaterrealised a digital version
would have been sufficient and
more convenient.

We ordered far too much
food as my motherinsisted!

8%

of organisers feel they spent money
onthe funeral that they didn’tneedto -
the same number as the year before.




Funeral
directors’
top tips to
save money
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Top tips

Travelinyourown carinstead
of hiring limousines

Have the wake at home instead
of hiringavenue

Don’t print too many order sheets,
asloved ones will share them

Choose amore affordable
coffinoveran expensive
American-style casket

97%

of funeral directors say people spend

more money than they need to

What people overspend on,
according to funeral directors:

Flowers
Limousines
Catering

Coffin
Ordersheets
Something else

Nothing

83%
17%
13%

N%
6%
10%
3%



Under pressure

53% of people organising
afuneral say they felt
under pressure.
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Funeral organisers
feelunder pressure

37% say this was to get things
rightinmemory of the deceased.
Like theyearbefore, 12% say
they felt pressure from particular
family members to do thingsin
acertain way.

16% of organisers have to make
changestofuneral arrangements,
with 7% doing so because they
can’t afford their original plans.

To getthingsrightin
memory of the deceased

From family members - to organise
the funeralina certain way

From family members -
to spend more money

From the funeral director -
to spend more money

Toinvite certainpeople

Somethingelse

Nothing

37%
12%
10%
9%
9%
1%
47%



Under pressure

53% of people organising
afuneral say they felt
under pressure.

Introduction

Funeral costs
Send-off costs

The future of funerals
Paying for a funeral

> Tipsand advice
Funeral wishes
Trends and traditions
Learnings

42

SunLife Cost of Dying
Report2026

It was the first funeral I’'ve ever

had to organise, and eveninmy
50s, I felt Iwas still a child trying to
arrange everything. Unfortunately,
we didn’t have a conversation
about wishes oranything, so
ljusthadto guessastowhat

sort of thinghe would’ve liked.
Ihope |l did him proud.

Ithinkit’'s all very rushed, isn’tit?
When someone passes away,

the timescaleis usually two weeks
maybe. And that's not alot of time
to take on what’s happened, to
inform everybody what’s happened,
to cope with the grief that you'’re
feeling atthe time, andthento
think logically about things that
are going to happeninacouple
of weeks’ time.




Planning a funeral:
top tips

Planning a funeral can be difficult.

Here are ourtop tipsonhow to
give yourloved one a special

send-off while reducing stress...
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From funeral organisers:

)

Take your time

Take yourtime anddon’t be
afraidto ask forhelp.

2

Choose theright
funeral director foryou

Choose afuneral directorwho

is patient, transparent, and
willing to explain all your options -
including more affordable ones
like direct cremation.

S

Don’tgiveinto pressure

Do not give into pressure to spend
more thanyou've already budgeted.
Aslongasyou’'ve done yourbest,
leave the extras.

4

Get trusted friends
and family involved

Involve trusted family or friends
to share theresponsibilities.
Andremember,it's okay to
dothingsinaway that feels
personal - notjust traditional.

5

Talk about thingsinadvance

Talk about these things as
afamily so everyone knows
yourwishes, and thenthere
can’tbearguments.



Planning a funeral:
top tips
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From funeral directors:

)

Don’t be afraid to ask questions

Ask as many questions
asyouwant.

2

Ask for a cost
breakdown

Don’t be afraid to ask for
aclearbreakdown of all costs.
This can help avoid unexpected
expenses andreduce stress
during adifficult time.

3

Be diplomatic with your family

Agree not to fall out at the start.
Considerotherpeople’s views

and wants, and accommodate

asbestyoucan,soyou’reallon
the same page and happy.

4

Do yourloved one proud -
without overspending

Do them proud. It’s the last thing
youcando foralovedone - give
them a good send-off without it
costing extreme amounts.

5

But ultimately, do
what you thinkis right

Do whatyou thinkisright for
the person,and don’tlistento
otherpeople who think they
know better.



Some of the best
thingstodo

Here are just some of the
ways people make organising
afuneral abit easier - and
abit more special...
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For funeral organisers

|accepted help from my daughter
and herhusband. They checked out
various funeral directors and told
me theirpreferred option. My son-
in-law had a gut feeling about one
and | trusted himcompletely -

and he wasright!

Instead of wasting money on
flowers, flower pins were available
forpeople to donate for charity.

I found alovely barnforus to gather,
lita big fire, andrelaxed around it
when our son was taken away

to be cremated. Everyone said
itwas a specialand quite

beautiful occasion.

Asking everyone to share
amemory during the service.

It brought comfort, connection,
and unexpected moments of joy.

We were able to have alittle
exhibition of Dad’s artwork.
It brought himinto the space.

Creatingamemory table with
photos and personalitems that
reflected theirlife. It gave people
achance to connect, share stories,
andremembertheminawarm,
meaningful way.

When | collected the ashes from
the funeral director, [ took them on
alittle journey before taking them
home to my mother. lwentin the
betting shop and pub - two of

his favourite places.

Bookingadouble spotat the
crematoriumso asnottobe
rushed by the next service.



Funeral

wishes




Do we know
what our loved
oneswant?

Brits stilldon’t like talking about
death andfunerals. Infact, 53%
(2% up on2024)don’teven
know if their loved one wanted
aburial or cremation.
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What do organisers know
about theirloved one’s
funeral wishes?

Asinpreviousyears, 18% don’t
know any of the deceased’s
funeralwishes. And, once
again, less than 1% know
alltheirwishes.

What’s your
perfect send-off?

Recordwhatyou'dlike for
your funeral with SunLife’s free
My Perfect Send-Off tool.

It only takes afew minutes to
complete - andit couldreally help
your family when the time comes.

2025
2024

Whether they wanted
aburial or cremation

If they wanted areligious
ornon-religious service

Their preference for
any music orreadings

Their preferred funeral director

Thelocation of their preferred
cemetery orburial ground

Whether they wanted their ashes
scattered, interred, or disposed

Their preferenceregarding who
should arrange the funeral

Their preferred charity for donation

What type of flowers they wanted

Who toinvite to the funeral

Their preferred venue for the
wake or post-funeral gathering

Which type of coffin or casket

Didn’t know any of the preferences

47%
49%
33%
33%
30%
27%
26%
25%
24%
26%
24%
25%
22%
22%
19%
20%
16%
14%
14%
13%
14%
13%
13%
12%
18%
18%


https://www.sunlife.co.uk/articles-guides/funeral-planning/my-perfect-send-off/
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How people know about
theirloved one’s funeral
wishes

47%
24%

HOW do we 24% are told by family and friends, From the deceased directly

te" people What and 22% find out from their

loved one’s will. _ _
From family or friends

We Wa nt? Of those who don’t know the
deceased’s preferences, 51% say _ o
The number of people who are it would have been useful to know. Fromthe deceased’s will 22 /0

o )
told their loved one’s wishes 82% of these say it would have been

. : especially useful to know what Fromthe deceased’s 200/
directlyisthe same asthe type of funeral they wanted. pre-paid funeral plan (3]
previous two years - 47%. , , .

Andinfact, organisers who know From aletter of intent 130/
some of theirloved one’s wishes fromthe deceased (o
save anaverage of £335onthe

send-off (versus those who Fromthe deceased’s solicitor 9%

Introduction don’tknow any).
Funeral costs
Send-off costs

5%

Fromlast wishes internet sites

The future of funerals What about your
Paying for a funeral iai ?
Tip)fsagd advice digitallegacy Other 4%
> Euneral wishes Let yourloved ones know how
Trends and traditions youwantyour social media, , o
Learnings emailaccounts, subscriptions, Don’tknow 2 A)
and money online to be dealt with
afteryou’re gone with SunLife’s
48 My Digital Legacy toolkit.



https://www.sunlife.co.uk/over-50-life-insurance/digital-legacy-guide/

Planning ahead

Despite the fact that we're still
not talking about funerals much,
organising one prompts 65% to
start thinking about theirown
send-off -the same as

the previous year.
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How people who have
arranged a funeral are
planning their own

The number of funeral organisers
who’ve made awillhasrisento
35%, whichis7% up on2024.

But fewer people - 21%, down
5% - have spokentoaloved
one about their preferences.
Andthose who haven’t made
any of theirwishes known at all
hasrisenfrom 21%in 2024 to
35%in2025. So there’s still
work to be done.

Of those who haven't started
thinking about theirown funeral,
30% sayit’'s something they plan
todobuthaven’t gotroundto
yet, while 18% prefernot to

think about theirdeath.

Made awill

Spoken to someone about
funeral preferences

Chosenafuneral song

Setaside money
specifically to pay forit

Already pre-paid for a funeral

Gotlifeinsurance specifically
to pay for afuneral

Made arecord of funeral
wishes inwriting

Bought aburial plot

Other

Nothingyet

35%
21%
16%
16%
15%
15%
12%

5%
1%
35%



What do we want
for our own funeral?

Although only 65% have started
to think about theirown funeral
plans, most people (92%) do
have some preferences when
asked directly.
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Lots of us clearly have
strong ideas about what
we want for our send-off

That’swhy it’s soimportant

to talk about ourwishes, and
about how ourloved ones will
coverthe cost - whetherit’slife
insurance, afuneral plan,
orsavings.

Family tospendas
little money as possible

Atraditional funeral

Anon-religious funeral

Adirect cremation

Children to attend

Leaveit to family to decide

Awoodland oreco funeral

Pets to attend

Adirect burial

Alavish or expensive funeral

Tobeburied atsea

Don’tknow

Don’tcare

30%
23%
22%
22%
15%

M%
9%
7%
7%
3%
2%
6%
8%



Trends and

traditions




Celebrations
of life are
more popular
than ever

2025 sawajumpin
the number of funeral
services described
as a celebration of life.

Introduction

Funeral costs
Send-off costs

The future of funerals
Paying forafuneral
Tipsand advice
Funeral wishes

> Trends and traditions
Learnings

52

SunlLife Cost of Dying
Report2026

How organisers describe

the tone of the funeral
service

58% 51%

Celebration of life

2025
2024

39%

Remembrance

58% of those who organised
afuneralsayitwasacelebratory
affair,comparedto 51% the year

before. That'sa27%rise since 2017.

And70% of funeral directors say
they’ve seenariseinthe number
of these services.

28%

38% 26%

Traditional

Planning a personal
send-off

If you're looking for creative

ideas foryour own farewell,
download SunLife’s free
Funerallnspiration Guide.
Discoverall the ways a send-off
canbe personalised, heardirectly
fromthoseinthe know, andlearn
what stepsyou cantake to
prepare for the future.

9%

Modern

7% 7% 9%

Casual orlaid-back


https://www.sunlife.co.uk/articles-guides/funeral-planning/funeral-inspiration-guide/

Religious funerals

When funeral organisers are asked
directly, 40% say the funeral they
arranged was religious.
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Religious and
non-religious services

While 37% say the service
was non-religious, 14% report
including bothreligious and
non-religious elements.

But despite two fifths of funerals
being calledreligious, 62% of
funeral directors say they’ve
seenadropinthe number of
traditional religious services.

While humanist celebrants
conduct non-religious services,
most otherfuneral celebrants are
happy toinclude bothreligious
and non-religious elements.

| |
Bothreligious and No service
non-religious elements o)
5 9%
14%
|

Religious service

40%
|
Non-religious
service

37%



How to
celebrate alife

Commonways to tailorthe
servicetoalovedone’s
individuality include choosing
music that’s personal to them
(62%), a particulardress code
(22%), or apersonalised
coffin (8%).
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How funeral organisers
encourage something
different or unusual

at the service

16% of funeral organisers
actively try to encourage
something different orunusual
atthe service to makeitmore
personal to the deceased.

Of these, 54% encourage
acelebration of life when
arranging the funeral - exactly
the same numberastheyear
before - and 11% even allow
petsto attend.

What do organisers do
when arranging the funeral?

Encourage a celebration of the life
Allow children to attend

Encouragelight-hearted speeches

Encourage people to wear
colourful clothing

Invite people through social media

Make avideorecording of the service

Choose apersonalised
orbespoke coffin

Share web links orvideo apps
sonon-attendees canwatch

Ask people to donate money
to help cover the cost

Encourage people to take photos
and postthem on social media

Allow pets to attend

54%
38%
37%
32%
26%
20%
19%
16%
15%
N%
N%



SunLife Cost of Dying
Report2026

Here are just a few ways people
have chosen to celebrate their
loved one’s life...

“Asmall, quiet service followed
by fishand chips onthe beach -
herfavourite.”

How to
celebrate alife
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My husband was a Wolves fan, so
|l asked everyone who attended to
wear a little emblem of the WWFC.

The coffinwas printed using the
deceased’sownartwork and
photos personal to the family.

Created amemory book, and
we invited alocal footballer
who was his favourite while
he was still alive.

The flowers came from their
owngarden - lavender, rosemary,
and wildflowers.

lordered asapling of atree
sheliked. | poured some of my
mother’s ashes undertheroots
asmy friends dugahole.




Wonderfully
unique send-offs

Introduction

Funeral costs
Send-off costs

The future of funerals
Paying forafuneral
Tipsand advice
Funeral wishes

> Trends and traditions
Learnings

56

SunlLife Cost of Dying
Report2026

What funeral directors tell us:

We recently had a steam punk We've played a football chant at
theme funeral where people the crematorium. The staff were
dresskind of in Victorian clothes. wearing football ties with the

footballbadgeon.

The deceased wanted ablonde We did a Star Trek funeral recently
ladies’ funeral, so the funeral and built the coffinto look like
directorwore ablonde wig and aspacecraft.

acouple of the team did as well.

I’ve had arainbow pride coffin.

We’ve had familiesrequesting
Hawaiian-style shirts.




Wonderfully
unique send-offs
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What funeral attendees tell us:

One service had guestsdress
insuperhero costumes - he was
acomic book fan. It turned
asombre day into something
truly unforgettable.

At my mother-in-law’s memorial
service, thelast song played was
‘Last Christmas’ by Wham.

Her choice - funeralwasin
September.

Bright colours, sportskits, alovely
wrap on a coffin of photos.

Bagpipes playing the
StarWars theme.

One funeralhad a stool at the
barwith areservedsignonit,in
front of a tray of shot glasses and
abottle of awhisky, with a sign
saying ‘have adrink with John’.

At the funeral, herlife story was
retold - talk about a secret life!
Most of us were stunned at
what she’dbeenup toinher
youngeryears.

Forthe scooterclub of 200+
scooterriders toaccompany
the hearse.

-




What other
trends are funeral
directors seeing?

In2025, 74% of funeral directors
say they’'ve seentrends or
changesinthefunerals they’re

organising - 19% less thanin 2024.
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This may wellbe because

more celebratory trends are
becomingthe ‘newnormal’ - for
example, streaming the service
(50%), inviting people on social
media (15%), and wearing
colourful clothes (7%).

What changes have funeral
directors seensince
COVID-19?

Sharingweb links orvideo apps
so people canwatch online

Using social media toinvite people

Attendees wearing
more colourful clothing

Taking videorecordings of the funeral

Specialrequests thatare
personal to the loved ones

The type of music
chosenforthe send-off

Personalised coffins

Ihaven’tseenany changesortrends

50%
15%
7%
7%
5%
5%
4%
26%



What other
trends are funeral
directors seeing?

Funeral directorsreport
increasedinstances of unusual
and personalised elements,
digitisation of services, and
celebrant-led send-offs.
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Ihad agentpassaway afewmonths  There’sfarmore use of streaming
ago, and he loved all things Spitfire services since COVID. People can
and Battle of Britain - so we had logontotheinternetand watch

a Battle of Britain custom coffin itonline.

made for him.

Ihad alady that absolutely loved There’s atrend towards
pink, so we had a pink glitter humanist ministers.
coffinforher.

Images courtesy of:
www.goodfuneralguide.co.uk/gallery

We’ve had families with children
painting the coffin with handprints
or putting stickers and badges
onthem. And more willow or
wicker choicesforecoreasons.




What are we
doing with our
loved one’s ashes?

51% of cremation organisers
scattertheirloved one’s ashes.
30% keep the ashes, and

18% bury them.
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What funeral organisers
do withloved one’s ashes

51%

Scatterthe ashes

38%

Keep the ashes

18%

Bury the ashes

1%

Something else
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The most popular place to scatteraloved one’s ashes
is stillina garden of remembrance (31%).12% of people
choose awoodland orthe beach, while 9% choose at

Where aSheS are sea, apark, orariverorlake. Andjustlikein previous
belng Scattered years, 2% scatterthe ashes atasportsvenue.

Gardenofremembrance

31%

Woodland 12%
Thebeach 12%
Atsea 9%

Local or national park 9% e e
The most popularplace to
lo) scatteralovedone’sashesis
9%

stillina garden of remembrance.

6% 31%
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The future of funerals
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> Trends and traditions Atasports venue 2%
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Somewhere else

9%



Where did we say
goodbye to our
loved one’s ashes?

Here are some of the places
people say they’ve scattered -
orplanto scatter - theirloved
one’s ashes...
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Some at Bristol Rovers football
ground and some in his favourite
fields where he walked his
beloved dogs.

Into the Thames onarented
charterboat formy father
following Hindu traditions.

Underaspecially planted tree.

The ashes were scatteredinthe
churchyard where othermembers
of the family are buried.

Inseveral places, fromthe gardens
of family to abeach where we
enjoyed many family holidays.

At theirfavourite spot along the
Devon coast - aquiet cliffside
theyloved to walk, with a beautiful
view of the sea.

Asked to have ashes put
into a firework.

The localwoods where we walked
daily withourdogs. I can‘chat’ to him
whenlgothere.

Ashes were scattered at the
top of Snowdon mountain.




The nation’s favourite
funeral songs

An easy way to make a funeral
service more personalisto choose
songs that mean something to

you and yourloved ones.
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Songstogooutto

‘Abide with Me’ replaces
‘My Way’ by Frank Sinatra
as the most played song at
funerals. But ‘My Way’ is still
the top choice forthose
who’ve given some thought
to theirown send-off.

Try SunLife’s

Funeral Song Generator

to help you find the perfect
music to go out to. Just answer
afew questions about your
favourite things, and we'll
suggestagreat funeral song!

Top 10 songs
played at funerals

|

== N0 0O N O O A WD

Abide with Me
Various

Amazing Grace
Various

My Way
Frank Sinatra

All Things Bright and Beautiful
Various

The LordIs My Shepherd*
Various

Angels
Robbie Williams

Goodbye’s (The Saddest Word)*
Celine Dion

Overthe Rainbow
Judy Garland

You’llNever Walk Alone
Gerryandthe Pacemakers

Jerusalem*
Various

*New tothetop 10

Top 10 songs we want
for our own funeral

My Way
Frank Sinatra

Angels
Robbie Williams

Jerusalem*
Various

Abide withMe
Various

You’llNever Walk Alone
Gerry andthe Pacemakers

Always Look on the Bright Side of Life*
Monty Python

Amazing Grace
Various

Time to Say Goodbye
Sarah Brightman and Andrea Bocelli

Wind Beneath My Wings*
Bette Midler

Spiritin the Sky*
Norman Greenbaum


https://www.sunlife.co.uk/over-50-life-insurance/funeral-song-generator/
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Learnings

2025 saw the price of final
farewells continuing torise.
Let’s take a closerlook at this
and otherkey learnings from
SunLife’s 2026 Cost of
Dying Report...
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1

Funeral costs are ontheincrease -

but there are ways to save

Over 22 years of SunLife’sresearch,
the Cost of Dying Report has seen
the price of a traditional attended
funeralrise by 146%. And yearon
year, thistype of send-off has gone
up by 5.3% - the highest increase
since 2016 - to £4,510.

But thisis just one of many options
available to consumers these days.
The funerallandscapeis changing
rapidly,and more people are
choosing send-offs to suit their
budget and preferences.

Ournew figure, asimple attended
funeral, represents a more common,
modern, reduced service - and at
£3,828, offers asaving of nearly
£700 comparedto a traditional
attended funeral.

What’s more, direct cremations
anddirect burials - the unattended
alternatives -remain at the lower
end of the pricerange. Both sit at
£1,628, although they have seen
year-on-yearincreases.

However, these are just the base
costs forafuneral. When the
send-offistakeninto account,
average spendrises by £1,312.
And depending on the extras
you choose, this figure can

be significantly more or
significantly less.
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Direct cremations remain popular -

but aren’t for everyone

Direct cremations appearto have
cemented their popularity. In 2019,
before COVID-19 restrictions
necessitated such minimalist
funerals, uptake was just 3%.

It surged during the pandemic,
and perhaps surprisingly, has
remained at the same highlevel
inthe subsequentyears. 21% of
allfunerals are now described
asadirectcremation.

Awareness of this type of send-
off has moved handinhand with
popularity. Just 52% of people
were aware of direct cremations
in 2019. That figure has now grown
to 85% - and we continue to see
itincreasing every year.

While the affordability of direct
cremations canbe areasonfor

the choice, more organisersreport
the ease, lack of stress, and speed
asfactors. Many also say that the
deceasedrequested orarranged
adirect cremation before

they passed.

However, this type of funeral

isn’t foreveryone. Anecdotally,
organisers tell us they’re surprised
by what’s excluded and how
impersonalitcanfeel. Costscan
alsomountif extras are added, or
if you choose to hold some kind of
memorial service - which 86% do.
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Funerals are continuing to become

more personalised

If there’s any evidence that the trend
towards more personalised funerals
is growing, it's that celebrations of
life are at theirmost popular. 58% of
send-offs are now described as this
more light-hearted, bespoke type
of funeral - markinga 27%rise since
2017. At the same time, traditional
farewells have fallento 26%.

Some popularways of reflecting
the deceased’sindividuality include
specific music, readings, dress
codes, and even coffins. Nowadays,
many organisers also allow children
and petsto attend the service.

Accordingto funeral directors,
othertrends that have emerged
inrecentyears - particularly since
the pandemic - involve increased
technology. Theyreport seeing more
use of socialmediatoinvite people
before, live-streaming during the
service, andrecordings to share after.
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Brits stilldon’t like talking about

death and funerals

Everyyear, ourresearchfinds the
same thing: we don’t know what
ourloved ones wantwhenitcomes
to funeral wishes. Ashocking 53%
of organisers aren’t sureif the
deceasedwould’ve preferred a
burial orcremation. Andinfact,
18% don’t know any of their funeral
wishes at all, withless than 1%
claiming to know themall.

When asked how they know about
theirloved one’s preferences,

47% say the deceased told them
directly. But only 21% of funeral
organisers have spoken to someone
about theirownwishes. This figure
isdown onthe yearbefore, showing
Brits aren’t changing their attitudes
to ‘that conversation’.

Ourresearchalsoreveals that, of
those who don’t know theirloved
one’s preferences, the majority
would’ve found it helpful - especially
what type of funeral they wanted.
Soit'sbestto get talking sooner
ratherthanlater.

Andif youdon’t feellike chatting,
why not complete SunLife’s

My Perfect Send-Off tool or

My Digital Legacy pack?

Both are free, simple, and help you
write down what you want to happen
afteryou’re gone - ideal for sharing
your funeral and digital wishes with
your family and friends.



https://www.sunlife.co.uk/articles-guides/funeral-planning/my-perfect-send-off/
https://www.sunlife.co.uk/over-50-life-insurance/digital-legacy-guide/
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Thank you

If you have any questions about the
SunLife Cost of Dying Report 2026,
orany of our past reports, contact
pressoffice@sunlife.co.uk



mailto:pressoffice%40sunlife.co.uk?subject=Query%20about%20SunLife%20Cost%20of%20Dying%20Report
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